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Questions of Interest

 Measure Advertising Effects

– How much of water reductions are due to ads, as 

opposed to background media etc.?  

 Long-Run vs. Short-Run Change in Behavior?



Approach

 Run an “actionable” campaign
– Our approach

• Randomly withhold new digital communication from some customers to form 
control group

 Media
– Focus on digital ads

• Can track clicks to agency website or survey after exposure

 Measurement
– Observe whether households changed behavior (relative to 

control)



Benefits

 Which ad content best leads to long-run 

change?

 Cost-Benefit of Action Alternatives
– Decompose ad expenses, content and savings

– Help determine marketing budget allocation



Team

 Kristina Brecko
– PhD student in Marketing

– Skills

• Econometric analysis

• Marketing

– Research Interests

• Advertising

• Product strategy

– Software

– Restaurants (In-N-Out)

 Wes Hartmann
– Professor of Marketing

– Utilities & Behavioral Change

• Electricity 

• Technology & Pricing

– Ad Effectiveness 

• Political Advertising

• Super Bowl

• TV vs. Digital Advertising








